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Now.

• Stale
• "Pig & Pineapple"
• Not updated in 40 years
• Unclear
• Lacking WOW factor

Then.

• Modern & Engaging
• Clear tagline
• Global
• Inviting/Clear
• Easy to understand

• Not engaging
• No impact stories!
• Unclear what you do
• Goals? Priorities?
• Internal facing

• Engaging & Welcoming
• Impact is front and center
• Clear about who you are
• Clear goals and priorities
• Accessible
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• We know we are confusing
• We are an alphabet soup! So many acronyms!
⚬ Acronyms are exclusionary language

￭ Isolate those "on the inside" from the general 
public

￭ Power dynamic of those "in the know"
￭ Non-welcoming to potential investors, partners, 

supporters
• Need to appeal to next generation of ag 

researchers, workers and educators
⚬ Ag is so much more than farms!

￭ Natural Resources
￭ Climate Intelligence/Resilience
￭ Community Impact

• Ag is essential & Ag is for EVERYONE!

NCRA
NERA
ARD

WAAESD
SAAESD

APLU
NIFA
USDA

ESCOP
ACOP
ICOP

CFER
R

BAA
PBD

CARE
T

BHHS
CES
ESS
IAS
APS
AHS
BNR

Clarity of Purpose & Impact.



Re-Brand Executive Summary.



What Now?

P I V O T  C R E A T I V E  &  C O N S U L T I N G  2 0 2 3

How we will socialize the rebrand with our most important 
partners, colleagues, supporters and investors.
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agInnovation
KEY STAKEHOLDER AUDIENCES NATIONAL MEDIA

INDUSTRY LEADERS
SCIENTIFIC COMMUNITY

DIRECTORS 

LGU AG 
COLLEGE DEANS & 
COMMUNICATORS

COOPERATIVE 
EXTENSION PARTNERS 

& COMMUNICATORS

APLU/NIFA 
LEADERSHIP &

COMMUNICATORS

UNIVERSITY 
LEADERSHIP



REBRAND
COMMUNICATIONS
TIMELINE

AUGUST/SEPTEMBER '23

JULY 19

Joint COPS Plan Presentation
Kansas City, MO

REGIONAL DIRECTORS

• Initiate personal outreach
• Send Comms tools 

REGIONAL/LGU/EXTENSION

SEPTEMBER/OCTOBER '23
APLU/INSTITUTIONAL/INDUSTRY

OCTOBER/NOVEMBER '23
INDUSTRY/TRADE/SCIENTIFIC

NOVEMBER/DECEMBER '23
NATIONIONAL MEDIA

• Follow-up
• Send plan

• Initiate personal outreach
• Send Comms tools 

• Follow-up
• Share partner content

• Initiate personal outreach
• Send Comms tools 

• Follow-up
• Share partner content

• National Press Release
• Follow-up with Directors

• Fill Blog with partner 
content



Thank you!
ESS Brand & Digital Marketing Committee

Chris Pritsos, University of Nevada, Reno, WAAESD

Matt Wilson, West Virginia University, NERA

Leslie Edgar, New Mexico State University, WAAESD

JF Meullenet, University of Arkansas, SAAESD

Anton Bekkerman, University of New Hampshire, NERA

Tala Awada, University of Nebraska, NCRA

George Smith, Michigan State University, NCRA

Marikis Alvarez, Delaware State University, ARD

Alton Thompson, ARD

Bret Hess, WAAESD

Jennifer Tippetts, WAAESD

Rick Rhodes, NERA

David Leibovitz, NERA

Jeff Jacobsen, NCRA

Chris Hamilton, NCRA

Gary Thompson, SAAESD

Cindy Morley, SAAESD

P I V O T  C R E A T I V E  &   C O N S U L T I N G  2 0 2 3


	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8

